
2010“My husband and I joined PCC in 1991 when we moved 
to Seattle and every year I’m more grateful for the work 
you all do on behalf of not only the members but 
also the greater and our regional ecosystem.”

— Member letter, 2010

ANNUAL REPORT

LOCATIONS

Edmonds: 9803 Edmonds Way, Edmonds

Fremont: 600 N. 34th St., Seattle

Greenlake: 7504 Aurora Ave. N., Seattle

Issaquah: 1810 12th Ave. N.W., Issaquah

Kirkland: 10718 N.E. 68th St., Kirkland

Redmond: 11435 Avondale Rd. N.E., Redmond

Seward Park: 5041 Wilson Ave. S., Seattle

View Ridge: 6514 40th Ave. N.E., Seattle

West Seattle: 2749 California Ave. S.W., Seattle

Co-op Office: 4201 Roosevelt Way N.E., Seattle

pccnaturalmarkets.com
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Buzz Hofford, Julianne Lamsek, Maggie Lucas, 

Bryan Pearce, John Sheller, Stephen Tan

Chief Executive Officer: Tracy Wolpert

Chief Financial Officer: Randy Lee

Board Administrator: Janice Parker

A MESSAGE FROM OUR CEO:

A decade of  growth 
and accomplishment 

“10” has been a lucky number for our co-op. 

During the first 10 years of the new century 

we increased sales by 120 percent, opened 

two new stores, moved one and remodeled 

five. In 2010 our members showed unwavering 

support for PCC as our market area and the 

nation faced still ongoing economic challenges. 

We ended the year debt-free with year-over-

year increases of 7.2 percent in sales and 11.4 

percent in net worth. We’ve signed the lease 

for our tenth store, to open in the Greenlake 

neighborhood in 2013, which we believe will 

be as successful as our most recent store in 

Edmonds has been. 

We all share in celebrating PCC’s growth and 

many “firsts” during the past 10 years. PCC 

repeatedly opted for raising product standards 

by eliminating high fructose corn syrup, artificial 

trans fats and ingredients from cloned animals 

in products store-wide, and rBGH in fresh 

dairy products. Plastic shopping bags were 

removed from our check stands and now two-

thirds of our shoppers bring their own bags. 

We voluntarily instituted country-of-origin 

labeling of our meat, seafood, peanuts and 

fresh produce, and PCC was the first retailer 

to sign on to the Campaign for Safe Cosmetics 

and the first retailer to be endorsed by the 

Gluten Intolerance Group of North America.

The past decade brought PCC local and national 

recognition from more than 60 awards for 

programs and practices that support consumer 

education, community outreach and sustainability. 

Two stores earned LEED© certification for 

outstanding energy efficiency and systems 

performance; Redmond is the first grocery >> 

We all share in 

celebrating PCC’s 

growth and many 

“firsts” during the 

past 10 years.

CONSOLIDATED BALANCE SHEET

 2010 2009 2008

ASSETS     
Cash & Equivalents      10,604,998       7,186,467       5,009,943  

Receivables          750,821          921,673          793,028 

Inventory       3,962,091       3,729,052       3,912,966   

All Other Current       2,262,398       1,371,988       2,361,340 

Total Current Assets      17,580,308      13,209,180      12,077,277 

Fixed Assets (net)      25,950,204      24,589,660      24,167,775 

All Other Non-Current          728,361          675,403          592,105  
    

Total Assets      44,258,873      38,474,243      36,837,157 
    

L IABIL IT IES     
Accounts Payable       5,317,143       3,532,768       3,508,801  

Accrued Expenses       3,823,326       3,658,894       3,666,567 

Other Current Liabilities          685,107          574,538          441,883 

Total Current Liabilities       9,825,576       7,766,200       7,617,251 

Long Term Debt  - -                  -                    

All Other Non-Current       6,773,437       5,881,205       5,723,231 

Total Long Term Liabilities       6,773,437       5,881,205       5,723,231 

Total Liabilities      16,599,013      13,647,405      13,340,482 

  

NET WORTH     
Membership Certificates       6,413,862       6,239,233       6,085,224 

Retained Earnings      18,587,605      17,411,451      15,480,602  

Net Earnings       2,658,393       1,176,154       1,930,849  

Total Net Worth      27,659,860      24,826,838      23,496,675 

Total Liabilities & Net Worth      44,258,873      38,474,243      36,837,157 

CONSOLIDATED INCOME STATEMENT

 2010 2009 2008
Sales    147,826,962    137,916,671    133,194,173  

Cost of Sales      88,640,184      84,048,188      82,188,546  

Gross Profit      59,186,778      53,868,483      51,005,627  

% of Sales  40.04% 39.06% 38.29%
    

Operating Expenses     
Staff Wages, Benefits, & Taxes      39,381,434      37,063,335      33,944,351  

General Administrative & Occupancy      14,450,508      13,786,661      12,265,322 

Outreach Expense       1,426,805       1,442,855       1,488,531 

Total Expenses      55,258,747      52,292,851      47,738,204 

Income (Loss) from Operations       3,928,031       1,575,632       3,267,423 
 

Other Income (Expense)     

Other Misc Income (Expense)          261,221          310,371          430,887 

Interest & Other Expenses  - - -

New Store Opening Costs  - -        (674,488)

Gain (Loss) on Disposal of Assets         (185,751)        (106,863)          (72,478)

Income before Fed Income Tax       4,003,501       1,779,140       2,951,344 

Fed Inc Tax Provision (Benefit)      1,345,108          602,986       1,020,495 

Net Income (Loss)       2,658,393       1,176,154       1,930,849 

As % of Sales 1.80% 0.85% 1.45%

 

organicPCC FARMLAND TRUST preserved its fifth 

farm in 2010 with the addition of Camelot 

Downs on Whidbey Island. The eight farm 

businesses conserved by the trust produce 

organic agriculture on 565 acres across 

Washington state. Founded by PCC Natural 

Markets, but operated as an independent, 

501(c)(3) nonprofit, the trust raised more 

than $800,000 from individuals, corporations 

and foundations in 2010.
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A MESSAGE FROM YOUR BOARD:

On behalf of your board of trustees, I’m proud to report that 2010 was a banner 

year. PCC members enjoyed discounts of more than $3 million and annual sales 

exceeded $147 million (both record amounts). PCC served more customers than 

ever before; all the while, continuing its outreach activities and advocacy efforts 

in support of healthy communities. In an economy still recovering from a severe 

recession, these are notable accomplishments.

Our co-op continued its strong commitment to its triple bottom line, as evidenced by 

its solid financial position, by the resources it devotes to community health and well-

being and through its efforts to operate sustainably. The management and staff should 

be commended for the recognition PCC received during 2010 from the grocery, 

business and governmental arenas for its innovative and responsible practices.

With a complete redesign of its website, our co-op enhanced its informational resources 

and community interaction. The continued growth of the PCC Cooks program increased 

educational opportunities on a range of topics related to healthful living. 

A 2010 member satisfaction survey revealed high marks for PCC’s friendly and know-

ledgeable staff and offering of natural and organic foods. Nearly all respondents said 

they would probably or definitely become PCC members if they had to do it all over again.

Your board continued its long-term studies of the regional food system and childhood 

nutrition, devoting its entire board retreat last year to hearing from experts in these 

fields. We were pleased to focus on the benefits of the Fair Trade movement to 

producers and consumers at our 2010 fall member meeting.  

With your ongoing support, PCC is positioned for future success, both in providing 

you with quality food and service, and also in creating a keystone of community 

service and involvement. We sincerely thank you for your support in 2010 and for 

continuing your role in PCC’s success. It’s an honor to serve you. 

and sales promotion support helped 

this nonprofit, multi-stakeholder 

organization preserve and build 

sources of Non-GMO products, 

educate consumers and provide 

verified non-GMO product choices.

NEW DAY NORTHWEST gave 

PCC the opportunity to reach local, 

daytime viewers of this KING 5 TV-

produced program, providing product 

knowledge, recipes, and information 

about our co-op’s community 

outreach efforts from a variety 

of  PCC staff.

freshfresh

>> store ever to qualify for LEED Gold and Edmonds is the first 

in the Western U.S. to earn LEED Platinum. Edmonds was dually 

honored as the first Salmon-Safe certified retail location in our state.

Accolades for past achievements are gratifying but far more 

exciting is how solidly positioned our co-op is for future 

success. Almost 46,000 active member households shop our 

stores and enjoy the benefits of PCC membership. We employ 

more than 800 well-trained staff committed to providing the 

best in customer service and we operate nine successful stores 

in vibrant neighborhoods. Consumers everywhere are taking 

more responsibility for their health and are seeking out the 

organic, natural products for which we are known and trusted. 

We have strong supplier relationships, and PCC is a tireless 

advocate of legislation and sustainable practices to ensure the 

long-term availability of products we want on our shelves.  

We also offer a member benefits program that continues to be 

well-received. In 2010 we returned more than $3 million in 

discounts to members, an increase of 5.2 percent over the prior 

year. For the second year we were pleased to offer additional 

10 percent floating discount days in November and December. 

We are also pleased to offer all PCC customers a variety of 

informative services and opportunities to introduce them to our 

products and how they can enjoy them. Examples include our 

greatly enhanced website; searchable product and recipe data-

bases; educational brochures, videos and podcasts; PCC Cooks 

and PCC Kid Picks programs; popular social media platforms, 

electronic newsletters and blog; and “Taste,” our new magazine 

distributed in the Sound Consumer, local papers and in our stores. 

As PCC begins another year of providing healthful products, 

thoughtful service and substantive support to our members 

and community, there’s little doubt that the next 10 years 

will be as challenging to our business and our co-op as past 

decades have been. We’re looking forward to it … and to 

seeing you in our stores. 

Tracy Wolpert

CEO, PCC Natural Markets  

grocery store in the Western U.S. to 

earn LEED© Platinum certification and 

the first commercial site in Washington 

State to be Salmon-Safe certified.

“GLUTEN-FREE ENDORSED” 

recognition was achieved by PCC from 

The Gluten Intolerance Group of North 

America (GIG) for compliance with GIG 

criteria for gluten-free product identi-

fication and handling. In 2010 PCC 

became the first retailer ever to earn 

this honor after 18 months of effort to 

develop and implement comprehensive 

staff training and consumer education 

programs about gluten intolerance. 

NON-GMO PROJECT COLLAB-

ORATION led to PCC’s commitment 

to this effort to eliminate genetically 

modified organisms (GMOs) from the 

food supply. In 2010 PCC’s financial 

WEST SEATTLE PCC got a whole 

new look – and customers now enjoy 

a great new shopping experience – 

following an extensive remodel that 

relocated and improved every 

department in the store. Eco-friendly 

features, wider aisles, additional 

windows and a new classroom, 

created a brighter, more pleasant 

place to shop, eat and take a PCC 

Cooks class. 

LEED PLATINUM AND SALMON-

SAFE CERTIFICATIONS earned by 

our Edmonds store make it the first 

Julianne Lamsek

Chair, PCC Board of Trustees

“PCC Natural Markets is a good, affordable 
one-stop shop, with basic cooking 101 to classes 
led by local celebrity chefs.”

— The Seattle Times – April 2010

PCC KID PICKS o� ers PCC’s younger 

shoppers fun and a chance to try and vote 

on products sold at PCC. Kids 12 and 

younger have given a “thumbs up” to more 

than 1,800 products on PCC’s shelves. 

PCC SCRIP PARTNERS  – 161 schools 

and nonpro� ts – earned more than 

$190,000 for their programs and 

projects last year.  

PCC’S FOOD BANK PROGRAM used 

shopper donations, in the form of  cash 

and shopping bag rebates, to buy food in 

support of  food bank clients in neighbor-

hoods served by each of  PCC’s nine 

stores. 67,600 pounds of  healthy bulk 

staples were purchased and repackaged 

by volunteers for easier distribution.

PCC COOKS – now in its 28th year – 

o� ered almost 1,100 classes, including 

free Walk, Talk & Taste tours at each store.gr
ow


