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Our co-op isn’t just a business; 

we’re a community of individuals who believe 
PCC exists to be more than profitable.
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Eli Penberthy, who monitors PCC’s seafood 

sustainability practices, holds a Chinook 

salmon caught according to standards set by 

the Monterey Bay Aquarium’s Seafood Watch 

program. Greenpeace USA has ranked PCC 

Natural Markets the top retailer in the U. S.  

for sustainable seafood policies and initiatives.



PCC enjoyed another good year in 2011, reporting growth in all areas that define a 

thriving, retail business. But our co-op isn’t just a business; we’re a community of 

individuals who believe PCC exists to be more than profitable. Our members have “great 

expectations” for how we operate today and how we prepare for the future. Thanks to 

you – together with our employees, board of trustees, suppliers, community partners and 

shoppers – our co-op met expectations last year on several fronts.

A message from our CEO
great expectations

Our members expect PCC to challenge and champion standards that protect both our food supply 

and the growers and producers who provide our products. Accordingly, last year we made a concerted 

effort to help inform National Organic Standards Board (NOSB) deliberations regarding organic standards. 

More than 1,400 members and shoppers participated in a PCC-initiated, ingredient-focused survey shared 

with the NOSB, and PCC board and staff members testified at the NOSB’s April meeting. Another 

expectation met in 2011 was our energizing members to support local and national efforts to mandate 

labeling of genetically modified organisms (GMOs) in food. That effort is ongoing but, in partnership with 

the Non-GMO Project, we are making significant progress towards providing consumers what they need to 

make informed choices about products containing GMO ingredients.

Our members expect PCC to be a community leader and to be an example of how a business can be 

successful while following practices that protect people and the planet. In 2011 we sponsored or 

partnered with more than 60 like-minded organizations, helping to make a wide range of values-based 

and education-focused events and programs possible. Our rechargeable scrip program alone benefited 

directly 184 schools and community organizations.

Our members expect PCC to be a trusted source of information and to share what we know and learn 

with integrity and transparency. Last year our co-op educated shoppers and the public using a variety of 

traditional and social media, our own published and online resources, and product information in every 

store aisle. As always, our member newspaper, the Sound Consumer, reported on issues that impact the 

health of our shoppers and communities. 

Our members expect PCC to grow responsibly, selecting new store locations that have high potential 

for financial success and, just as importantly, for attracting new members who share our values and new 

shoppers looking for better access to healthful, delicious and affordable food. In 2011 we announced the 

location of our tenth store in the Green Lake neighborhood of Seattle. We look forward to a late 2013 or 

early 2014 opening of that location and are well-positioned to pursue other growth opportunities, as well.

We all should have great expectations of and for our co-op. Efforts to meet them are what have kept our 

business solid and our community outreach strong after almost six decades. Our 

values and you, our members, are our core strengths. Together we can 

expect a great future for PCC — this coming year and beyond.

Tracy Wolpert 

CEO, PCC Natural Markets



Of course, many of these values center around food and health, and the 

PCC board and management are continually looking for opportunities to 

connect with our members and the greater community on these topics. Our 

2011 annual member meeting in April featured a panel discussion on the 

issues surrounding organic certification, its history and development, the 

work of the National Organic Standards Board (NOSB) and the importance 

of consumer input. The panelists were national experts, in Seattle for the 

spring meeting of the NOSB. Two PCC trustees testified at this meeting to 

support PCC’s position on animal welfare and aquaculture.

Our fall member meeting in October was a celebration of the first “Food 

Day” and gave attendees an opportunity to meet some of PCC’s local food 

suppliers. These farmers, ranchers and producers spoke about their 

commitment to providing organically raised food and fairly traded products 

in an environmentally sustainable manner. They also spoke to their 

profound appreciation of consumers who share in these values and go out 

of their way to support these products. This is you, the PCC member.

Your board continues to study and learn about food production challenges 

and opportunities, as well as childhood nutrition, and to pass that 

information along to our members who share our passion for these issues. 

We will continue to look for new and engaging ways to interact with 

members and the greater PCC community in 2012. 

 

 

 

Carol Binder 

Chair, PCC Board of Trustees

PCC AWARDS & RECOGNITION 

Our co-op received several 

accolades in 2011 including:          

•	 U.S. Green Building Council  
LEED ® Platinum Certification, 
Edmonds PCC

•	 Salmon-Safe Certification,  
Edmonds PCC

•	 The Organic Center  
Leadership in Action award

•	 Seattle Parks and Recreation 
2011 Denny Awards for  
Volunteer Service

•	 Seattle Business magazine  
2011 Washington Green 50

•	 2011 Parent Map  
Golden Teddy Award Winner for 
Grab-and-Go Food Spot

•	 King County Solid Waste Division 
2011 Best Workplace for Recycling 
and Waste Reduction

A message from your board

Your board of trustees is pleased to report that 2011 was another strong year for PCC in many arenas. Our 

commitment to a triple bottom line of economic, environmental and social responsibilities continues to move 

our cooperative forward as a strong “values driven business.” And we believe our success comes from our 

loyal membership and customer base that support these shared values. 

PCC KID PICKS offers PCC’s younger 

shoppers fun and a chance to try 

and vote on products sold at PCC. 

Kids 12 and younger have given 

a “thumbs up” to almost 2,000 

products on PCC’s shelves. Kid Picks 

Fresh was introduced in 2011, which 

focuses on fresh produce.

PCC SCRIP PARTNERS 184 schools 

and nonprofits earned more than 

$204,900 for their programs and 

projects last year.

PCC’S FOOD BANK PROGRAM  

used shopper donations, in the form 

of cash and shopping bag rebates, 

to buy food in support of food bank 

clients in neighborhoods served by 

each of PCC’s nine stores. More than 

29.1 tons of healthy bulk staples 

were purchased and repackaged by 

volunteers for easier distribution.

PCC COOKS, now in its 29th year, 

offered more than 1,100 classes, 

including free Walk, Talk & Taste 

tours. PCC also offered dozens of 

nutrition-focused presentations to 

neighborhood schools, workplaces 

and support groups.

NON-GMO PROJECT In 2011 PCC 

took a strong leadership role in 

efforts to keep genetically modified 

organisms out of our food supply. 

Our work included collaboration with 

organic producers on initiatives to 

curb GMO contamination, monitoring 

and alerting our members to GMO 

labeling legislation, and developing 

a searchable database of Non-GMO 

Verified products on our website.

PCC FARMLAND TRUST 

By year-end the PCC Farmland 

Trust – dedicated to securing, 

preserving and stewarding 

threatened farmland in the 

Northwest – had saved nine 

working organic farms, totaling 

865 acres. Founded in 1999 

by PCC Natural Markets, but 

operated as an independent, 

501(c)(3) nonprofit, the trust 

raised nearly $912,000 from 

individuals, corporations and 

foundations in 2011.



LOCATIONS
Edmonds: 9803 Edmonds Way, Edmonds

Fremont: 600 N. 34th St., Seattle

Greenlake: 7504 Aurora Ave. N., Seattle

Issaquah: 1810 12th Ave. N.W., Issaquah

Kirkland: 10718 N.E. 68th St., Kirkland

Redmond: 11435 Avondale Rd. N.E., Redmond

Seward Park: 5041 Wilson Ave. S., Seattle

View Ridge: 6514 40th Ave. N.E., Seattle

West Seattle: 2749 California Ave. S.W., Seattle

Co-op Office: 4201 Roosevelt Way N.E., Seattle

pcc natur a l mar kets. com

BOARD OF TRUSTEES
Katrina Basic, Carol Binder, Stacey Donahue, 

Julianne Lamsek, Maggie Lucas, Bryan Pearce,  

John Sheller, Stephen Tan, Bruce Williams

Chief Executive Officer: Tracy Wolpert

Chief Financial Officer: Randy Lee

Board Administrator: Janice Parker

CONSOLIDATED BALANCE SHEET

 2011 2010 2009

ASSETS      
Cash & Equivalents          14,975,092      10,604,998        7,186,467  

Receivables                   917,623           750,821           921,673  

Inventory             4,950,637        4,744,010        4,304,738  

All Other Current             1,526,163        2,195,935        1,371,988 

Total Current Assets          22,369,515      18,295,764      13,784,866  

 

Fixed Assets (net)          25,483,047      25,950,204      24,589,660  

All Other Non-Current          731,015           728,361          675,403  
    
 

Total Assets          48,583,577      44,974,329      39,049,929  
    

L IABIL IT IES      
Accounts Payable             5,801,519        5,317,143        3,532,768   

Accrued Expenses             4,303,216        3,823,326        3,658,894 

Other Current Liabilities                   642,961           685,107           574,538 

Total Current Liabilities       10,747,696   9,825,576        7,766,200 

 

Long Term Debt  - -                  -                    

All Other Non-Current             7,215,545        6,972,827        6,076,938 

Total Long Term Liabilities             7,215,545        6,972,827        6,076,938  
 

Total Liabilities          17,963,241      16,798,403      13,843,138 

 

NET WORTH      
Membership Certificates             6,590,027        6,413,862        6,239,233  

Retained Earnings          21,762,064      18,967,557      17,772,114 

Net Earnings             2,268,245        2,794,507        1,195,444 

Total Net Worth          30,620,336      28,175,926      25,206,791  

 

Total Liabilities & Net Worth      48,583,577      44,974,329      39,049,929     

CONSOLIDATED INCOME STATEMENT

 2011 2010 2009
Sales    161,118,509    147,826,962    137,916,671  

Cost of Sales          97,494,334      88,433,950      84,018,961   

Gross Profit          63,624,175      59,393,012      53,897,710   

% of Sales  39.49% 40.18% 39.08%
     

Operating Expenses      
Staff Wages, Benefits, & Taxes          43,117,171      39,381,434      37,063,335   

General Administrative & Occupancy          15,554,476      14,450,508      13,786,661

Outreach Expense             1,856,907        1,426,805        1,442,855 

Total Expenses          60,528,554      55,258,747      52,292,851 

Income (Loss) from Operations             3,095,621        4,134,265        1,604,859  
  

Other Income (Expense)      

Other Misc Income (Expense)                   422,844           261,221           310,371  

Interest & Other Expenses  (991) - -

New Store Opening Costs  - -        -

Gain (Loss) on Disposal of Assets                  (78,079)        (185,751)        (106,863) 

Income before Fed Income Tax             3,439,395        4,209,735        1,808,367  

Fed Inc Tax Provision (Benefit)            1,171,150        1,415,228           612,923  

Net Income (Loss)             2,268,245        2,794,507        1,195,444  

 1.41% 1.89% 0.87%

2011 financial statement


