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The heart of our co-op’s business is our 
offering of fresh, local and organic foods, 
and helping our customers to enjoy them.



2012 was a stand-out year for our co-op and co-ops around the world. 

For PCC it was a time of continued growth, prosperity and progress; 

for the cooperative movement it was a year-long celebration of the 

contribution co-ops have made to the development and vitality of 

the communities that support them. In the spirit of “Cooperative 

Enterprises Build a Better World” (the theme for the International 

Year of Cooperatives), I am pleased to highlight ways in which PCC 

worked to build a better world last year, in our stores and in the 

communities we serve.

PCC shoppers know our stores are busy places. From our smallest in Seward Park to our 

largest in Edmonds, more than 1,000 PCC employees are in constant motion, handling 

products and serving customers. Activity does not always result in achievement, but our 

co-op did well in both regards. In comparison to the prior year, our nine stores attracted 

nearly 7% more customers and over 11% more sales. Our members enjoyed a 9% increase 

in discount benefits. We put plans in place to open two stores within the next two years – at 

Greenlake Village in north Seattle and in the Columbia City neighborhood in the south end– 

each to be funded entirely from our Co-op’s cash reserves.

As you will read in this Annual Report, last year also saw new levels of achievement in our 

community outreach and consumer education programs, including the PCC Food Bank, Scrip 

and Kid Picks programs, as well as in PCC Cooks. Of particular importance to members was 

PCC’s leadership role in ensuring that Washington State Initiative 522 – which would require 

labeling of products containing genetically engineered ingredients – received enough voter 

signatures to qualify for the November 2013 ballot. PCC’s contribution of funds ($100,000) 

and staff support helped collect the signatures needed to safely qualify the measure.

The heart of our co-op’s business is our offering of fresh, local and organic foods, and 

helping our customers to enjoy them. From free product and nutrition tours offered at each 

PCC location year-round, to expanded searchable product, nutrition and recipe databases, 

2012 saw even more information sharing with our shoppers. Our many forms of print and 

online communication, including our increasingly popular social media platforms and family 

of electronic newsletters, invited important conversations with our customers. This helped 

keep us aware of, and responsive to, issues of concern to our members throughout the year.

Our co-op has come a long way since our start sixty years ago as a food buying club. What 

haven’t changed are the contributions of committed and enthusiastic members necessary to 

make any cooperative effort succeed. Thank you for choosing to support our co-op in all the 

ways that you do. We look forward to another sixty years of working daily to earn your loyalty 

and trust, and to building a better world – starting in our own backyard.

Tracy Wolpert 

CEO, PCC Natural Markets

PCC SCRIP PARTNERS
Supporters	of	193	PCC	Scrip	
partners	helped	those	local	schools	
and	non-profit	organizations	earn	
more	than	$236,000	in	2012.	
Every	time	a	scrip	card	is	used	
for	PCC	purchases,	the	PCC	scrip	
partner	organization	involved	
earns	5	percent	of	the	amount	the	
cardholder	applied	to	the	card.

PCC KID PICKS
More	than	2,750	PCC	products	
have	been	given	a	thumbs-up	by	
kid	judges	at	taste	tests	held	at	
PCC	stores,	on	the	PCC	Kid	Picks	
Mobile,	and	all	around	town.	
This	program	encourages	kids	
to	try	new	foods,	with	particular	
emphasis	on	fresh	produce.
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PCC Cooks
For 3 decades this program has 
taught shoppers how to use PCC 
products in fun and affordable 
classes. In 2012 nearly 16,500 
students participated in classes held 
in PCC’s state-of-the-art teaching 
kitchens. More than 400 kids had 
fun with food in classes and 5-day 
vacation camps just for them.



Jubilee Farm: © 2013 Dennis Lussier
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PCC Farmland TrusT

PCC Farmland Trust (Trust) is dedicated to preserving and stewarding 

threatened Washington farmland for organic production. In 2012, the 

Trust conserved two farm properties: the 200-acre Jubilee Farm in the 

Snoqualmie River Valley and the 120-acre Reise Farm in the Puyallup River 

Valley. Acreage under Trust protection now totals 1,169 acres. Founded 

in 1999 by PCC Natural Markets, the Trust operates as an independent, 

501(c)(3) nonprofit. Funds contributed to the Trust from individuals, 

corporations and foundations last year totaled over $1 million, plus public 

grants toward land or easement acquisition of $848,000. 

GMO PrOduct LabeLinG
PCC was a leader in qualifying 
Initiative 522 – legislation to require 
labeling food products that contain 
genetically modified organisms (GMOs) 
– for the Washington State ballot in 
November 2013. PCC merchandisers 
give preference to products verified 
GMO-free by the Non-GMO Project and 
by year end nearly 3,000 PCC products 
were verified.

PCC’s Food Bank Program
For 23 years PCC has used shopper 
donations to buy bulk food that 
is repackaged by volunteers and 
distributed by ten community food 
banks. In 2012 more than 31.1 tons 
of food were packaged by more than 
700 volunteers. PCC hosted special 
month-long in-store food drives in 
October and December.

WISERG HARvESTER
In	2012	PCC	hosted	a	proof	of	
concept	“Harvester”	developed	by	
the	WISErg	Corporation.	Installed	at	
PCC’s	Issaquah	store,	this	enzyme-
driven	digester	makes	it	possible	to	
process	the	store’s	food	scraps	on-
site.	The	resulting	liquid	is	refined	
by	WISErg	into	an	organic	liquid	
fertilizer	sold	at	PCC	stores.	

Throughout 2012, the United Nations 

International Year of Cooperatives, your 

Board of Trustees actively engaged in the 

conversation about the importance and 

impact of the cooperative business enterprise. 

Learning about the work of cooperatives 

– across the nation and around the world – 

helps us to evaluate and appreciate the many 

ways PCC supports our local community. 

At our board retreat in February 2012, we learned how 
the Northwest Cooperative Development Center uses the 
cooperative business model to further economic growth 
in communities. In June, several trustees attended the 
annual Consumer Cooperative Management Association 
conference to share development strategies with other 
co-ops. October brought the annual National Cooperative 
Business Association conference to Seattle. PCC trustees 
and staff made presentations to other co-ops, telling 
PCC’s success story as a local consumer food 
cooperative and encouraging similar accomplishments  
in other communities.

To foster member participation and education – 
cornerstones of our co-op – we replaced our large fall 
member meeting format last year with the first in a 
series of smaller, more interactive meetings. Additional 
member-only events, focused on topics of interest to our 
members, will be held in the upcoming months. 

PCC is a stellar example of how a business can thrive, be 
committed to social and environmental responsibilities, 
and provide valuable return to its member-owners. PCC’s 
Board of Trustees is committed to ensuring the continued 
success of our co-op, learning about issues that affect the 
grocery industry and greater sustainable food system, and 
providing value to our members and community. 

Thank you for your ongoing support of our co-op.

Carol Binder 
Chair, PCC Board of Trustees



“Through their distinctive 
focus on values, cooperatives 
have proven themselves a 
resilient and viable business 
model that can prosper even 
during difficult times.”

Consolidated inCoMe stateMent 

 2012 2011 2010

Sales   179,058,293   161,118,509   147,826,962 

Cost of sales   107,876,096   97,494,334   88,433,950 

Gross Profit   71,182,197   63,624,175   59,393,012 

  % of sales  39.75% 39.49% 40.18%

Operating Expenses    

staff Wages, Benefits, & taxes   49,307,057   43,117,171   39,381,434 

Gen’l administrative & occupancy   16,520,197   15,554,476   14,450,508 

outreach expense   1,880,695   1,856,907   1,426,805 

Total Expenses   67,707,949   60,528,554   55,258,747 

income (loss) from operations   3,474,248   3,095,621   4,134,265

Other Income (Expense)    

other Misc income (expense)   398,244   422,844   261,221 

interest & other expenses   -   (991)  - 

new store opening Costs   -   -   - 

Gain (loss) on disposal of assets   (131,990)  (78,079)  (185,751) 

Income before Fed Income Tax   3,740,502   3,439,395   4,209,735 

Fed inc tax Provision (Benefit)   1,267,908   1,171,150   1,415,228 

   

Net Income (Loss)   2,472,594   2,268,245   2,794,507 

 1.38% 1.41% 1.89%

 

 Consolidated BalanCe sHeet    
 

 2012 2011 2010

assets    
Cash & equivalents   17,531,954   14,975,092   10,604,998 

Receivables   824,969   917,623   750,821 

inventory   5,470,500   4,950,637   4,744,010 

all other Current   1,975,303   1,526,163   2,195,935 

Total Current Assets   25,802,726   22,369,515   18,295,764

Fixed assets (net)   25,456,815   25,483,047   25,950,204 

all other non-Current   810,001   731,015   728,361 

Total Assets   52,069,542   48,583,577   44,974,329 

l iaB il it ies    
Current Maturity long term debt   -   -  - 

accounts Payable   6,857,270   6,192,153   5,317,143 

accrued expenses   4,524,157   3,912,582   3,823,326 

other Current liabilities   625,612   642,961   685,107 

Total Current Liabilities   12,007,039   10,747,696   9,825,576 

long term debt   -   -   - 

all other non-Current   6,766,366   7,215,545   6,972,827 

Total Long Term Liabilities   6,766,366   7,215,545   6,972,827 

Total Liabilities   18,773,405   17,963,241   16,798,403 

net WoRtH    
Membership Certificates   6,793,234   6,590,027   6,413,862 

Retained earnings   24,030,309   21,762,064   18,967,557 

net earnings   2,472,594   2,268,245   2,794,507 

Total Net Worth   33,296,137   30,620,336   28,175,926 

   

Total Liabilities & Net Worth   52,069,542   48,583,577   44,974,329 

Ban Ki-moon, United Nations Secretary General 
Proclaiming 2012 International Year of Cooperatives.

PCC AWARDS & RECOGNITION

•	 Top	10	–	Seattle’s	Food	
Establishments	
Seattle Magazine

•	 Best	Grocery	Store	for	Families	
ParentMap “Golden Teddy” Award

•	 Best	Workplace	for	Waste	Prevention	
and	Recycling	
King County Solid Waste Division

•	 Daniel	Roscoe	Corporate	Award	for	
Community	Service		
Model Families Mentorship Program

•	 Top	Grocery	Store	
Community “Patch” for Kirkland, 
Redmond and Edmonds

BOARD OF TRUSTEES

Katrina Basic, Carol Binder, Julianne Lamsek, 

Maggie Lucas, Bryan Pearce, John Sheller, 

Stephen Tan, Sandy Voit, Bruce Williams

Chief	Executive	Officer:	Tracy Wolpert

Chief	Financial	Officer: Randy Lee

Board	Administrator: Janice Parker

LOCATIONS

Edmonds: 9803 Edmonds Way, Edmonds

Fremont: 600 N. 34th St., Seattle

Greenlake:	7504 Aurora Ave. N., Seattle

Issaquah: 1810 12th Ave. N.W., Issaquah

Kirkland: 10718 N.E. 68th St., Kirkland

Redmond: 11435 Avondale Rd. N.E., Redmond

Seward	Park: 5041 Wilson Ave. S., Seattle

View	Ridge: 6514 40th Ave. N.E., Seattle

West	Seattle: 2749 California Ave. S.W., Seattle

Co-op	Office:	4201 Roosevelt Way N.E., Seattle

pCC NAtuRAl mARKEtS.Com
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