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Good Evening. It’s a pleasure to welcome so many members to PCC’s 2011 annual meeting, to 
enjoy a terrific dinner prepared by PCC employees, to meet the Board of Trustees candidates, 
to learn about the challenges and opportunities of the organic movement, and to share some 
highlights of our co-op’s growth and accomplishments.   
 
Radio stations, movie reviews –and even David Letterman – have Top Ten lists. For a review of 
2010, a PCC Top Ten list seems appropriate, too. 
 

First on the list, our sales. They totaled $147.8 million last year, an increase 7.2% over 
last year.  All of our nine stores performed well, particularly given the sluggish economic 
climate and pressure from competitors who are increasing their offering of natural and 
organic products. 
 
Second, our co-op’s net worth increased 11.4% from 2009 to 2010. Also called 
membership equity, net worth is a key indicator of our co-op’s creditworthiness and, in 
combination with our solid cash position, has us in a great position to pursue new 
markets for us to serve. 
 
Third, is member satisfaction, which we evaluate in a number of ways. Almost 3,500 new 
members joined PCC in 2010, bringing our total active membership close to 46,000. 
Ninety-four percent of total members used their member bonus discount at least once 
during the year, which resulted in our returning more than $3 million in discounts to 
members … an increase of 5.2% over the prior year. 

 
600 PCC members participated in a Member Satisfaction Survey in February of last 
year. They were asked virtually the same questions addressed in prior surveys 
conducted in 2005 and 2007 which included measurements of overall satisfaction with 
PCC, satisfaction with particular aspects of their experience shopping in our stores, and 
their shopping habits.   
 

• Four out of five members give PCC a “6” rating on a 7-point scale for satisfaction, 
where “7” is the highest rating. 

• 95% of members say they would probably or definitely become members again, 
if they had it to do over again. 

• Almost nine out of ten members say they are likely to recommend PCC to family 
members and friends. 

 
Fourth, is PCC support of the communities served by our nine stores.  During a year 
when the overall economy was slow to recover, our co-op continued its support of 



schools and non-profits that look to us as a good neighbor and partner.  We provided 
15.2% more in financial assistance for programs and events in all of the neighborhoods 
served by our stores, as well as significant levels of in-kind and promotional support.  
 
Through our PCC Scrip program, 161 organizations raised almost $191,000 last year 
and we donated cash, food and auction items totaling almost $118,000 to local schools 
and community groups. Our 22 year-old PCC Food Bank program delivered almost 
67,600 pounds of nutritious bulk staples to our nine partner food banks. 
 
Fifth, is our co-op’s commitment to consumer education, which takes several forms, 
starting with our staff who are well-trained and always happy to answer shopper 
questions about PCC products and services.  Our award-winning PCC Cooks program – 
now in its 28th year – offered almost 1,100 classes in 2010, including free Walk-Talk-
Taste tours in our stores.  Classes and camp programs for kids, as well as our 7-year old 
PCC Kid Picks program, introduced hundreds of kids to healthy products and helped 
them to learn how to make good food choices.  
 
We also enhanced our educational resources by launching a new, easy-to-navigate 
website. And, we’ve maintained our very effective communication tools that include our 
electronic newsletters – PCC Fresh, PCC Advocates and PCC Wine – and our social 
media platforms – PCC Facebook, Twitter and Foursquare. PCC regularly offered 
consumers product information and cooking expertise through on-camera staff visits to 
the “New Day Northwest” and “Gardening with Ciscoe” programs aired on KING 5 TV. 

 
Sixth, is the big step we took last year to enhance the shopping experience of our West 
Seattle shoppers. Customers have a brighter, easier to navigate place to shop thanks to 
a complete transformation of our West Seattle store, in which every department was 
relocated and improved … without ever closing the store during regular business hours. 
The store now features lowered shelving, wider aisles and big new windows along the 
east side of the building. A new state-of-the-art teaching kitchen is right in the middle of 
the action at the front of the store, and a weather-protected seating area outside is an 
inviting place to sit and enjoy great food from the deli.  
 
Seventh, is the recognition earned by PCC as the first retailer in the country to be 
“gluten-free endorsed” by the Gluten Intolerance Group of North America. This was 
achieved after 18 months of work during which our staff developed a gluten-free product 
identification system and implemented a co-op wide staff training program. Now 
shoppers who need gluten-free products for family members or themselves can locate 
them easily … through shelf-tags in our stores our through our gluten-free searchable 
online data base. 
 
Eighth, are the awards given to PCC in 2010 in recognition of excellence in our 
programs and business practices. They included... 

 
 
 



• “Best Green Business” from The Redmond Report Readers’ Choice Awards 
• “Good Life Ward” from Life Span, in recognition for our support of employees with 

disabilities. 
• “Top Grocery Retailer” from Gourmet Retailer magazine 
• “Favorite Green-Collar Company” from the NW Jobs People’s Picks Awards 
• “Best Workplace for Recycling & Waste Reduction” from the King County Solid 

Waste Division. 
 
Ninth, is really a two-for-one.  Our newest location – in Edmonds – earned two of the 
most prestigious certifications awarded to buildings for features and operations that 
support human and environmental health.  It is now LEED Platinum and Salmon-Safe 
certified, and the only grocery store in the nation to have earned both honors. 

 
I’ve saved, perhaps, the best for last.  Number 10 on the list is our announcement – for 
the first time tonight – of PCC’s next location.  We have signed a lease for our 10th store, 
which will be an anchor tenant in a new mixed-use development in the Greenlake 
neighborhood of Seattle.  The complex will be built on the site of the former Vitamilk 
plant, just east of the lake, and will feature underground parking, residential and other 
retail space, and large public open spaces. We hope to break ground in 2012 and open 
in 2013. 
 

Thank you … for your support of PCC and for all our co-op tries to do and be in our 
communities.   
 
 


